
BeerMe                                                                            Empathy Maps and Personas 
 

Beer me is a concept proposal by Stacey Laugel   

Empathy Maps 

Two clear motivations emerged after interviewing craft beer drinkers: reaching a destination (being a beer expert, escaping reality) and enhancing the journey 
(having new experiences, socializing, having fun). 
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Personas 

Behavior patterns 
analyzed across 
multiple variables 
supported the initial 
empathy maps.  

The clearest behavior 
pattern indicated a 
user with a high-level 
of beer knowledge, 
strict definitions of 
brewers and beers 
they like/dislike, and 
purchase decisions 
made carefully based 
on variables including 
seasonality, rarity, 
local options, value 
and current 
preferences.  

For this user, beer is 
a serious hobby 
where they invest a 
lot of time and 
money. They may also 
be creating a 
secondary life as a 
beer expert to escape 
their day-to-day life. 
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Personas (cont’d) 

A second behavior 
pattern pointed to a 
person with little beer 
knowledge and a try-
anything-once 
approach to new 
beer. They are 
primarily motivated 
by a need for new 
experiences and fun, 
and usually purchase 
beer based on nearby 
selection and fun 
appeal (cool names 
and packaging). 

For this person, beer 
is an enhancement to 
another experience, 
like a social outing, a 
relaxing night in, or 
even chores. 

 

 

 

 

 


